Free Stock Offer to IGA stores -
Vittoria Coffee Capsules for Promotion 12 October

* Like the recent “free stock offer” for the Kit Kat Milo launch. We are doing another free stock delivery for the range of Vittoria Compatible
Coffee Capsules 10pks (Value approx. S7k total) which we are promoting in IGA Catalogues on w/c 12 October

 Thisis anincredible offer by the supplier and is linked to a National IGA push to have retailers’ range more profitable categories which
was a feature at this year’s Metcash Expo. More details on this are on the next page.

* This offer will encourage retailers to range Australia’s number one coffee capsule range (which are compatible with most leading coffee
pod systems) and trial at no cost.

* We do have a small number of retailers stocking some of these SKUs already but as the distribution channels were very low in Tasmania,
the free stock offer should help produce better long term growth results for both retailer and supplier than simply running a half price
special.

e This free stock will be distributed and delivered via Island Fresh Produce between 5 and 11 October, in readiness for the catalogue
promotion commencing on 12 October.

* The free stock arrangement is more complex that the Kit Kat Milo launch as there are tailored free allocations of different combinations of
up to 6 SKUs for our large , medium, and small store sizes.

* 7 large stores receiving 6 cases (6 different SKUs)
* 35 medium stores receiving 4 cases (4 different SKUs)
* 44 small stores receiving 2 cases (2 different SKUs)

» |f stores wish to order additional stocks then there is ample stock in SIW to supply.
* Do not return unwanted stock to SIW for credit as they have not invoiced you.

» Please make you staff aware that this free stock will be included in IFP deliveries w/c 5" October
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